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Question 1

Question Type: MultipleChoice

After uploading a standard file into Marketing Cloud intelligence via total Connect, you noticed
that the number of rows uploaded (to the specific data stream) is NOT equal to the number of
rows present in the source file. What are two resource that may cause this gap?

Options:
A- All mapped Measurements for a given row have values equal to zero
B- Main entity is not mapped
C- The source file does not contain the media Buy entity
D- The file does not contain any measurements (dimension only)

Answer:
A, B

Explanation:

In Marketing Cloud Intelligence, discrepancies between the number of rows uploaded and the
number of rows present in the source file can be caused by several factors. If all mapped
measurements for a row are zero, that row may be excluded from the upload, as it does not
contribute to the analytics. Additionally, if the main entity, which acts as the primary identifier
for records, is not mapped, the system cannot correctly ingest the data as it lacks the necessary
reference to organize and store the information.

Question 2

Question Type: MultipleChoice

An implementation engineer is requested to create the harmonization field - Magician

This field should come from multiple Twitter Ads data streams, and should follow the below
logic:
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Using the Harmonization Center, the engineer created a single Pattern for Campaign Name.
What other action should the engineer take to meet the requirements?

Options:
A- Create a second Pattern for Media Buy Name and apply two Classification Rules (one for
'Messi' and another for Ronaldo') for the final Harmonized
Dimension.
B- Create a second Pattern for Media Buy Name
C- Create a second Pattern for Media Buy Name and add a validation list (with the two values)
for the final Harmonized Dimension.
D- Create a second Pattern for Media Buy Name and apply a Classification Rule (with the two
values) for the final Harmonized Dimension

Answer:
A

Explanation:

For the field 'Magician', the engineer is required to follow a logic that extracts a value from
'Campaign Name' and checks against a validation list for specific values ('Messi' or 'Ronaldo'). If
those values are not found, it should instead extract from 'Media Buy Name'. To accomplish this,
the engineer should:

Use the created Pattern for 'Campaign Name'.

Create a second Pattern for 'Media Buy Name' to capture the fallback values.

Apply two Classification Rules to the Harmonized Dimension: one for the value 'Messi' and
another for 'Ronaldo'. This is to check the extracted 'Campaign Name' against these specific
values.

These steps ensure that the 'Magician' field will be populated with the correct values from the
respective data streams following the specified logic.
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Question 3

Question Type: MultipleChoice

Which three statements accurately describe the different data stream types in Marketing Cloud
intelligence?

Options:
A- Every data stream type includes the Medio Buy entity
B- All data stream types consist of at least one entity
C- All data stream types share at least one mutual measurement
D- Each data stream type has Its own main entity
E- Each data stream type has its own set of measurements

Answer:
B, D, E

Explanation:

In Marketing Cloud Intelligence, data stream types are templates that define how data should
be structured within the system. Each data stream type:

B . Includes at least one entity, which is a fundamental component of the data stream and
represents a collection of related data points.

D . Has its own main entity, which is the primary focus of that particular data stream type and
serves as the central point of reference for the associated data.

E . Contains its own unique set of measurements that are specific to the type of data being
captured within that stream. These measurements represent quantitative data that can be
analyzed within the context of the main entity and other dimensions present in the data stream.

A is incorrect because not every data stream type includes the Media Buy entity---this is specific
to certain types of advertising data streams. C is incorrect because not all data stream types
share at least one mutual measurement; measurements are typically unique to the data stream's
focus and purpose.

Question 4

Question Type: MultipleChoice
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An implementation engineer is requested to apply the following logic:

To apply the above logic, the engineer used only the Harmonization Center, without any
mapping manipulations. What is the minimum amount of Patterns creating both 'Platform' and
'Line of Business'?"

Options:
A- 2
B- 3
C- 5
D- 4

Answer:
B

Explanation:

To create both 'Platform' and 'Line of Business' fields using Patterns in the Harmonization
Center without mapping manipulations, the engineer would need to create separate patterns for
each data source mentioned. According to the provided images:

One pattern for LinkedIn Ads, to extract the 'Campaign Name' at position 4 for the Platform and
'Media Buy Name' at position 7 for Line of Business.

One pattern for AdRoll, to extract 'Media Buy Name' at position 3 for Platform and at position 2
for Line of Business.

One pattern for Google Analytics, which seems not required for the Platform but could apply if
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the Line of Business extraction is necessary, although it states N/A.

Hence, a minimum of 3 patterns would be necessary to create the fields required.

Question 5

Question Type: MultipleChoice

A technical architect is provided with the logic and Opportunity file shown below:

The opportunity status logic is as follows:

For the opportunity stages ''Interest'', ''Confirmed Interest'' and ''Registered'', the status should
be ''Open''.

For the opportunity stage ''Closed'', the opportunity status should be closed Otherwise, return
null for the opportunity status.

Given the above file and logic and assuming that the file is mapped in a generic data stream
type with the following mapping

''Day'' --- Standard ''Day'' field

''Opportunity Key'' > Main Generic Entity Key

''Opportunity Stage'' + Generic Entity Key 2
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A pivot table was created to present the count of opportunities in each stage. The pivot table is
filtered on Jan 7th - 11th. Which option reflects the stage(s) the Opportunity key 123AA01 is
associated with?

Options:
A- Registered
B- Interest & Registered
C- Confirmed Interest & Registered
D- Interest
E- Confirmed Interest

Answer:
B

Explanation:

Analyzing the Opportunity file with a filter set from January 7th to 11th, Opportunity Key
'123AA01' appears under 'Interest' on January 6th and 8th, and under 'Registered' on January
10th. Therefore, during the specified date range, Opportunity Key '123AA01' is associated with
both 'Interest' and 'Registered' stages. Salesforce Marketing Cloud Intelligence provides the
capability to map and track opportunity stages over time, allowing for historical stage tracking
and reporting. This answer aligns with the ability to use pivot tables to filter and display data by
specific attributes and timeframes, as outlined in the Salesforce Marketing Cloud Intelligence
documentation.

Question 6

Question Type: MultipleChoice

Ina workspace that contains one hundred data streams and a lot of data, what is the biggest
downside of using calculated dimensions?

Options:
A- Performance
B- Ease of setup
C- Ease of maintenance
D- Scalability
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Answer:
A

Explanation:

In a workspace with a high number of data streams, such as one hundred, the biggest downside
of using calculated dimensions is the performance impact. Calculated dimensions require
computational resources to dynamically compute values based on existing data. This can lead to
increased load times and slower performance, especially in environments with large amounts of
data or complex calculations. This performance degradation is due to the extra processing
power needed every time the data is accessed or refreshed, impacting the overall efficiency of
data retrieval and analysis operations.

Question 7

Question Type: MultipleChoice

Which three entities and/or functions can be used in an expression when building a calculated
dimension?

Options:
A- The VLOOKUP function
B- Mapped dimensions
C- The EXTRACT function
D- Calculated dimensions
E- Mapped measurements
E- Mapped measurements: Similar to mapped dimensions, these are quantitative data points
that have been integrated into the platform and can be referenced in calculations.
Calculated dimensions (D) and the VLOOKUP function (A) are not typically used within the
expression for a calculated dimension. Calculated dimensions are usually an output, not an
input, and VLOOKUP is a function typically used to enrich or connect data, not within the
definition of a calculated dimension itself.

Answer:
B, C, E, E

Explanation:
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In the context of Marketing Cloud Intelligence, when building a calculated dimension, you can
typically use:

B . Mapped dimensions: These are dimensions that have been brought into Marketing Cloud
Intelligence through the data integration process and have been mapped to a known schema or
model.

C . The EXTRACT function: This function can be used to dynamically create dimensions by
extracting values from a mapped dimension or measurement.

Question 8

Question Type: MultipleChoice

An implementation engineer is requested to extract the second position

of the Campaign Name values.

The Campaign values consist of multiple delimiter types, as can be

seen in the following example:

Campaign Name: Ad15X2w&Delux_wal90

Desired value: Delux

Which three harmonization methods will achieve the desired outcome?

Options:
A- Calculated Dimensions
B- Patterns
C- Vlookup 0
D- Data Fusion
E- Mapping formula

Answer:
A, B, E

Explanation:

To extract specific elements from a string in Marketing Cloud Intelligence, such as the second
position of a Campaign Name with multiple delimiters, several harmonization methods can be
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employed:

Calculated Dimensions: These allow for the creation of custom dimensions using expressions or
formulas that manipulate existing data. A calculated dimension can be designed to parse and
extract segments of a string based on delimiters.

Patterns: This method involves defining a pattern or regex (regular expression) that matches
and isolates the desired portion of the string. Patterns are highly effective for strings with
complex structures and varying delimiter types.

Mapping Formula: Similar to calculated dimensions, mapping formulas provide a way to apply a
transformation or extraction rule to data fields directly within data streams, enabling targeted
data extraction like the desired 'Delux' from the Campaign Name.

These methods enable the implementation engineer to accurately segment and extract the
needed data from complex string fields efficiently.

Question 9

Question Type: MultipleChoice

A client's data consists of three data streams as follows:

Data Stream A:

* The data streams should be linked together through a parent-child relationship.

* Out of the three data streams, Data Stream C is considered the source of truth for both the
dimensions and measurements.

How should the "Override Media Buy Hierarchies'' checkbox be set in order to meet the client's
requirements?
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Options:
A- It should be checked in Data Stream C
B- It should not be checked in any of the three Data Streams.
C- It should be checked in Data Stream B
D- It should be checked in Data Stream A

Answer:
A

Explanation:

If Data Stream C is the source of truth, the 'Override Media Buy Hierarchies' checkbox should
be checked for Data Stream C. This means that the hierarchy defined within Data Stream C will
take precedence over any other media buy hierarchies present in Data Streams A or B. By doing
so, it enforces that the hierarchy from the source of truth (Data Stream C) is used throughout
the dataset, maintaining the integrity of the hierarchical relationships as defined by the most
reliable data source.

Question 10

Question Type: MultipleChoice

A client's data consists of three data streams as follows:

* The data streams should be linked together through a parent-child relationship.

* Out of the three data streams, Data Stream C is considered the source of truth for both the
dimensions and measurements.

Which data stream should be set as a parent?
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Options:
A- Data Stream A
B- Data Stream C
C- Any of the data streams can technically be the parent
D- Data Stream B

Answer:
B

Explanation:

Since Data Stream C is considered the source of truth for both dimensions and measurements, it
should be set as the parent data stream. This is because the parent data stream is used as the
primary source for hierarchical and attribute data within a parent-child relationship setup. As
the source of truth, Data Stream C will provide the foundational data upon which the other
streams can be aligned and will ensure consistency and accuracy across the linked data.

Question 11

Question Type: MultipleChoice

A technical architect is provided with the logic and Opportunity file shown below:

The opportunity status logic is as follows:

For the opportunity stages ''Interest'', ''Confirmed Interest'' and ''Registered'', the status should
be ''Open''.

For the opportunity stage ''Closed'', the opportunity status should be closed

Otherwise, return null for the opportunity status.
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Given the above file and logic and assuming that the file is mapped in a GENERIC data stream
type with the following mapping

''Day'' --- Standard ''Day'' field

''Opportunity Key'' > Main Generic Entity Key

''Opportunity Stage'' --- Main Generic Entity Attribute

''Opportunity Count'' --- Generic Custom Metric

A pivot table was created to present the count of opportunities in each stage. The pivot table is
filtered on Jan 11th. What is the number of 'opportunities in the Confirmed Interest stage?

Options:
A- 3
B- 1
C- 0
D- 2

Answer:
C

Explanation:
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Based on the data provided and the date filter set to January 11th, there are no records for
'Confirmed Interest' on that specific date in the Opportunity file. Thus, the number of
opportunities in the 'Confirmed Interest' stage for January 11th would be zero (0). In Salesforce
Marketing Cloud Intelligence, when creating pivot tables, the data is aggregated based on the
selected filters. If no records meet the filter criteria, the result for that category would be zero.
The answer is supported by best practices in data analysis and reporting within Salesforce
Marketing Cloud Intelligence, where date filters are applied to segment and analyze data.

Question 12

Question Type: MultipleChoice

A client has integrated the following files:

File A:

File B:

The client would like to link the two files in order to view the two KPIs ('Tasks Completed' and
'Tasks Assigned) alongside 'Employee Name' and/or

'Squad'.

The client set the following properties:

+ File A is set as the Parent data stream

* Both files were uploaded to a generic data stream type.

* Override Media Buy Hierarchies is checked for file A.

* The 'Data Updates Permissions' set for file B is 'Update Attributes and Hierarchy'.

When filtering on the entire date range (1-30/8), and querying employee ID, Name and Squad



Free Salesforce Marketing Cloud Intelligence Accredited Professional (AP-215) Practice Questions BY Stout - Page 15

with the two measurements - what will the result look like?

A)

B)

C)

D)

Options:
A- Option A
B- Option B
C- Option C
D- Option D

Answer:
C

Explanation:

In Marketing Cloud Intelligence, when linking two data streams, the parent data stream (File A)
provides the main structure. Since 'Override Media Buy Hierarchies' is checked for File A, the
hierarchies from File B will be aligned with File A. Given 'Data Updates Permissions' set for file
B as 'Update Attributes and Hierarchy', this means that attributes and hierarchy will be updated
in the parent file based on the child file (File B), but the child file's metrics won't be associated
with the parent file's date.
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Hence, when filtering on the entire date range (1-30/8), the resulting view will align with the
structure of the parent data stream, showing the KPIs ('Tasks Completed' from File A and 'Tasks
Assigned' from File B) alongside the employee names and squads from the respective files.
Since the employee IDs align, the data can be linked properly. However, since the dates do not
align (File A data is from 01/08/2019 and File B from 15/08/2019), only attributes from File B
will be updated without date association.

The result will look like Option C, where the employee names are corrected based on File B's
data, the squads are added from File B, and the tasks_completed and tasks_assigned are
displayed from their respective files. The tasks_assigned from File B are shown without date
association as File B's date doesn't match with File A's.

Question 13

Question Type: MultipleChoice

A client's data consists of three data streams as follows:

Data Stream A:

* The data streams should be linked together through a parent-child relationship.

* Out of the three data streams, Data Stream C is considered the source of truth for both the
dimensions and measurements.

* Data Stream C was set as a 'Parent', and the 'Override Media Buy Hierarchy' checkbox is
checked

What should the Data Updates Permissions be set to for Data Stream B?

Options:
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A- There is no difference, all permissions will have a similar effect given the scenario.
B- Update Attributes and Hierarchies
C- Update Attributes
D- Inherit Attributes and Hierarchies

Answer:
B

Explanation:

With Data Stream C set as the 'Parent' and 'Override Media Buy Hierarchy' checked:

The appropriate setting for Data Stream B would be 'Update Attributes and Hierarchies'. This
setting will ensure that the hierarchy and attributes from the parent data stream (C) are
updated based on the child data stream (B) without overwriting the measurement data that the
parent is the source of truth for.

The 'Override Media Buy Hierarchy' option checked indicates that the hierarchy of the parent is
to be considered as the main one, but the attributes and hierarchy can still be updated from the
child data stream, which aligns with option B.
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